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ABSTRACT  

The study was undertaken among female university graduates in Zambia to analyze aspects of social entrepreneurship 

intention. The emergence of social entrepreneurship as a worthwhile approach for alleviating social problems and that woman 

are more prone to social entrepreneurship, while universities offer entrepreneurship courses, motivated the study. Ajzen’s 

Theory of Planned Behaviour was used in the study. It assessed personal attitude, subjective norm, perceived behaviour 

control, prior entrepreneurship exposure and prior experience as predictors of social entrepreneurship intention among female 

university graduates in Zambia. Using the mixed methods design, a sample of 500 female graduate students was randomly 

derived and answered the Entrepreneurial Intentions Questionnaire (EIQ). Analysis by hierarchical multiple regression at 

95% confidence level and p-value significant at 0.05, revealed that all the models were significant. Prediction of SEI among 

female Zambian university graduates was strongest when the variables of variables of PA, SN, PBC, PEE and PE were 

considered together. The study is consistent with Ajzen’s theory of planned behaviour. Recommendations are made to 

government, educational institutions to adopt strategies to inspire SE. 

 

Keywords: social entrepreneurship, personal attitude, subjective norm, perceived behaviour control, prior entrepreneurship 

exposure and prior experience 

  

 

I. INTRODUCTION 
 

In recent years, social and women entrepreneurship have become two growing fields of entrepreneurship research. In 

the context of social entrepreneurship, earlier research indicates that women are a better fit for leading social enterprises. 

However, the relevance of gender in the field of social entrepreneurship is underexplored and calls for further research, framing 

the mainstay of this study (Rosca, Agarwal & Brem, 2020; Hobson, 2020). Market failure theory suggests social 

entrepreneurship (Mohammadi et al., 2020; McMullen, 2011) which has emerged as a tactic to solving societal problems as it 

directs entrepreneurial activities towards addressing unmet societal needs, conserving environment and facilitating the growth 

of the economy. On this background, under-developed nations including Zambia should embrace social entrepreneurship as it 

would help to mitigate the aforementioned social challenges and lessen the government’s burden. (Tiwari, Bhat & Tikoria, 

2017; Chell 2007) 

Several studies have emphasized the importance of social entrepreneurship in addressing complex social problems 

(Rambe and Ndofirepi, 2021; Peredo and Mclean 2006; Wang and Aaltio 2017; Powell 2012; Mohammadi et al., 2020; 

McMullen, 2011) especially in developing nations (Tiwari, Bhat and Tikoria, 2017;Chell 2007). Still, certain locales in Africa 

are under-researched. This necessitates the need to conduct quantitative studies on social entrepreneurship in the African 

context (Rambe and Ndofirepi, 2021; Teise and Urban’s, 2014).  

There is an emerging trend among Zambian university students engaging in trading activities while pursuing their 

higher education. It is a growing phenomenon that female students are also forming up and being part of social 

entrepreneurship programs while at university. This gives an indication that these female students may graduate to pursue these 

social entrepreneurship programs apart from just seeking to be employed. However, the number of social enterprises in 

developing nations is stagnant and very low (Luc, 2020; Phan, 2018). In Zambia women participation in economic activities 

remains low (Trading Economics, 2020). In this light the above, the importance of embracing sustainable strategies such as 

social entrepreneurship is irrefutable considering that women have a higher social problems orientation than men, Reynolds, 

(2019). Since Women and youth unemployment still remains a key challenge in Zambia, their involvement in the creation 

social enterprises is equally crucial. Particular attention can be given to students who are in institutions of higher learning 

where they can learn entrepreneurial skills. “Students are at the brink of entering the labour market for the first time” (Wach et 

al., 2021: p2; Meoli et al. 2020) and attaining university education does not guarantee employability in African developing 
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countries (Mwiya et al., 2017; Mwiya, 2014). Against this backdrop, this study focuses on investigating the antecedents of 

social entrepreneurship intentions among female university students in Zambia who are involved in trading activities while 

attending university. 

 

Statement of the Problem 

Social entrepreneurship has emerged as an important avenue for alleviating social problems, yet little research has 

been conducted in Zambia to establish what factors influence female university graduates to take up social entrepreneurship. 

For this reason, this research was undertaken to as to establish the factors that influence social entrepreneurship among female 

university graduates. 

 

Main Hypothesis 
Consequently, the following hypotheses were shaped: 

H1: The higher the level of personal attitude toward social entrepreneurship, the higher the level of social entrepreneurial     

intention. 

H2: Subjective norms are positively related to social entrepreneurial intention. 

H3: Perceived behavioural control is positively related to social entrepreneurial intention. 

H4: Prior entrepreneurial exposure is positively associated with social entrepreneurial intention. 

H5: Prior experience in social enterprises has a positive effect on social entrepreneurial intention. 

 

II. EMPIRICAL LITERATURE REVIEW 
 

The aspect of social enterprises has been recognized as reflective of social entrepreneurship intention. Kedmenec, 

Miroslav, and Polona, (2016) examined the association between social entrepreneurship and experience and the perceived 

desirability and feasibility of social entrepreneurship, basing on 512 students from Austria, Bosnia, Croatia, Herzegovina and 

Slovenia. The aspect of experience was found statistically significant with a positive association to social entrepreneurship 

feasibility. The results of the study suggest that entrepreneurship education needs to incorporate aspects of experience through 

such activities as volunteering, activism and donations. In this way focus would be on social problems and empowering them 

to find appropriate solutions. 

Usman, et al, (n.d.) studied the impact of empathy, perceived social impact, social worth and social network on the 

social entrepreneurial intention in socio-economic. The researchers declared the need for further research to use more 

comprehensive individual descriptions by considering other dimensions such as emotions, religion, knowledge and experience. 

Also, researchers may study how these antecedents may further cause the mediating impact Social worth and social network. 

Also, researchers may study the moderating effect of workplace norms and cultural dimensions on social entrepreneurial 

intentions. Hassan (2020) used factor analysis and multiple regression to identify the relationship with SEI. The findings reveal 

that ISE is significantly affected by entrepreneurial self-efficacy and entrepreneurial education. On the other, perceived 

university and entrepreneurial network support insignificantly affect ISE. The need of further research on student preference 

and experience in SE in developing nations is critical for several reasons including understanding the views of students about 

SE and social business, ways by which social business could enhance the student experience, understanding the role of SE in 

social and economic development. 

Tiwari, Bhat and Tikoria, (2017) analysed the factors affecting social entrepreneurial intentions. The result showed 

that the proposed model (Theory of Planned Behaviour) in this study explains 47% of the variance, explaining the social 

entrepreneurship intention. Creativity showed a strongest positive relationship followed by emotional intelligence. Lacap. 

(2018) revealed that the students’ nationality and age showed no statistical significant difference with their social 

entrepreneurial intentions. On the other hand, sex, year level, and exposure to student leadership reflected significant 

differences with social entrepreneurial intentions. The findings suggest that nationality and age are insignificant factors 

affecting the respondents’ social entrepreneurial intentions while sex, year level, and exposure to student leadership are 

significant variables.  

The aspect of subjective norm in relation to social entrepreneurship intention has been assessed variously. Gracia, 

Turra, & Tina, (2019) assessed the variables of personal attitude (PA), subjective norm (SN), and perceived behavioural 

control (PBC) in relation to entrepreneurship intention and found that, among the 60 students in the study, subjective norm had 

the highest significance effect on students’ entrepreneurial intention. Igwe, Ogbo, & Agbaeze, (2020) was concerned with self-

efficacy and subjective norms as moderators in social entrepreneurial intentions. Using the survey method, 541 student 

entrepreneurs were incorporated into the study. The study results show a positive effect of subjective norm among the factors 

of entrepreneurial intention. Of the subjective norms, empathy and perceived social support were significant. The study was 

unique as it brought about the dimension of early entrepreneurs which earlier studies had not established among students. The 
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limitation was that the study was limited to a few students in a country where social entrepreneurship has received low 

empirical research on social entrepreneurship.  

Shane, (2012) investigated the subject of prior knowledge as a factor of discovering entrepreneurial opportunities 

among eight sets of entrepreneurs. The study found that prior knowledge accounted for experience where respondents 

presented significant knowledge of customer problems, market conditions, service markets and society’s problems. It was 

found that such knowledge was a component of individuals; experience. The study demonstrates that an individual’s previous 

experience was a factor for influencing their entrepreneurial intention and that previous job experience provided better 

judgment and easier access to resources. This will also help potential entrepreneurs to be less impulsive. Rashid, et al., (2018) 

assessed the factors that influenced entrepreneurship intention among students. The study established that there was a strong 

relationship between prior experience and social entrepreneurship intention. The study findings could not be generalized 

beyond the Duta Jauhar as it was a specific program with its own variables not common to other learning institutions. 

Preethi and Priyadarshini (2018) found that 5 personality traits have a great impact on the intention towards 

entrepreneurship whereas the educational background of that particular person does not affect to that extend. Big Five Model. 

Rashed, et al, (n.d.) focused their study on the effects of individual characteristics on women intention to become social 

entrepreneurs. The findings confirmed a positive and significant relation among problem-solving skills, networking ability, 

and entrepreneurial knowledge with social entrepreneurial intention. Moreover, data confirmed that self-efficacy mediates the 

relationship among problem-solving skills, networking ability, and entrepreneurial knowledge with social entrepreneurial 

intention. Social Entrepreneurial Intention theory was used. The study gave direction that studies may search for the 

antecedents and consequences of social entrepreneurial intention in different geographical locations. Moreover, future studies 

may also test the role of self-efficacy on increasing social entrepreneurial intention among other samples. Future researchers 

may use both qualitative and quantitative methods for better understanding of social entrepreneurial intentions. 

Other subjective norm variables of moral obligation, society expectations; empathy, and social support are significant 

predictors of social entrepreneurial intentions, but studies of their interaction are still lacking (Esfandiar, Sharifi-Tehrani, Pratt, 

& Altinay, 2019). Hockerts (2017) conducted related studies with subjective norm as an antecedent of social entrepreneurial 

intention basing on the works of Mair and Noboa (2006) with insights from TPB (Ajzen, 2002). García-González & Ramírez-

Montoya, (2021) assessed the aspect of teaching and promotion of social entrepreneurship in institutions of higher learning 

(HEIs). The study analysed pre-post results of earlier studies among 304 respondents. The findings of the study indicate the 

intergration of various social entrepreneurship aspects in university courses led the students to have greater confidence for their 

entrepreneurship potentials. The study adds value to the aspect of social entrepreneurship education and related research as 

extendable to other courses apart from business related courses.  

Muchabaiwa & Msimango-Galawe, (2021) used the quantitative method to study the aspects of entrepreneurial self-

efficacy; experience and entrepreneurial intention, focusing on female black South African youths. Using a questionnaire based 

on Qualtrics, 278 respondents were involved. The findings of the study confirmed the postulation that prior entrepreneurial 

exposure significantly positively impacted entrepreneurial intention. Hockerts, (2017) studied the determinants of social 

entrepreneurial intentions among second year Master of Science in Management students from Scandinavia and thirty two 

other countries. The study extended the earlier model by Mair and Noboa (2006) to include prior experience. Basing on data 

from 1,444 (257 valid) the study found that prior experience with social issues predicted social entrepreneurial intentions. The 

study demonstrates that students enrol in electives basing on their previous social exposures. The study extended the definition 

of prior experience as incorporating one’s practical working experience in social sector organizations and awareness of the 

social problems that require solutions. As a weakness, the study recognizes that there were other determinants not incorporated 

but would be worth studying in future. The study contributes to the understanding that university students need interventional 

programs that would expose them to social phenomena that would elicit a desire for social entrepreneurial intention as they 

focus on solving those problems.  

Lacap, et al, (2018) assessed the mediating effects of social entrepreneurial antecedents on the relationship between 

prior experience and social entrepreneurial intent. The results revealed that prior experience with social problems positively 

and significantly affects empathy, moral obligation, social entrepreneurial self-efficacy and perceived social support. 

Moreover, it was also found that social entrepreneurial self-efficacy and perceived social support positively and significantly 

affect social entrepreneurial intent, and these two antecedents mediate the positive relationship between prior experience with 

social problems and social entrepreneurial intent. The Theory of Planned Behaviour and Social Entrepreneurial Intentions were 

employed. The study recommends that researchers may test the framework in another locale. 

Karla, Guillermo, Gutiérrez-Zepeda, & Gutiérrez-Rodríguez, (2017) assessed prior exposure and educational 

environment towards entrepreneurial intention among 351 business management students. The study hypotheses linked prior 

entrepreneurship exposure to families and relatives as entrepreneurs, and to one’s actual prior work experience. Using the 

structural equations derived from Ajzen’s Model, the study established that entrepreneurial intention was mediated by prior 

education in entrepreneurship and the environment within the learning institution. Florian, Zapkau, & Holger, (2015) used the 
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survey method to explore the impact that contextual factors had on entrepreneurial intentions among university level students. 

The results revealed that among other factors, prior entrepreneurship exposure was significant for entrepreneurship intention.  

In Zimbabwe, Rambe and Ndofirepi (2019) carried out a study to explain social entrepreneurial intentions among college 

students. Results suggest that only empathy, self-efficacy and social support had statistically significant relationships with 

social entrepreneurial intentions. Notably, social support had a negative predictive relationship with social entrepreneurial 

intentions. Ajzen’s Theory of Planned Behaviour was used in the study. The study recommends for future research to include 

other antecedents to social entrepreneurship such as social entrepreneurial passion, prior experience in social ventures and 

entrepreneurial exposure. 

Hsu and Wang (2018) found that original creativity and bonding social capital positively affected social 

entrepreneurial conviction in both groups of students. Conscientiousness negatively affected and original creativity positively 

affected social entrepreneurial preparation in Taiwanese students, whereas openness negatively affected and original creativity 

positively affected social entrepreneurial preparation in students from Hong Kong. The Big Five Personality Traits Model was 

used as theoretical basis for the study. It was recognized that researching variables other than personality traits, creativity, and 

social capital would be appropriate. For instance, past work experience, self-efficacy, and moral courage. It was recommended 

that future studies should consider expanding questionnaire use to a wider range of universities. Aure and De La Salle 

University, (2018) explored the social entrepreneurial intentions of senior high school and college students in a Philippine 

University using A Pls-Sem Approach. Findings showed that for all respondents, the relationship of SEI with agreeableness 

were mediated by empathy, self-efficacy and perceived social support. Self-efficacy and social support mediated grit and SEI. 

The TPB and The Big Five Personality Traits were the theories applied to the study. The study noted that other background 

factors may be explored to have a better appreciation of the model. 

Gawell, (2013) found that experience gives people adequate information that they can use in decision making to 

address common problems in their society. Experience is considered a way of learning in the real life. The application of 

experience was found to be a bottom-up approach for driving a population towards a solution. The study aligns social 

entrepreneur experience to the prior experience required in traditional entrepreneurship. Karimi, et al., (2013) explored the 

effect of role models as a mediator on EI as well as the moderator effect of gender in EI into the TPB model. No direct effect of 

role models on EI was found by the authors. These findings are consistent with previous research (Krueger, 1993). However, 

more research is needed to understand better the relationship between prior entrepreneurial exposure and entrepreneurial 

intention. 

De Sousa-Filho, et al, (2020) found that there is a significant relationship between empathy, self-efficacy, perceived 

social support and experience on entrepreneurial intentions. The results also indicate that there is no significant relationship 

between moral obligation and entrepreneurial Intentions. Ajzen’s Theory of Planned Behaviour was employed. The research 

had to analyze and theorize about the longitudinal impact of such initiatives on the determinants of social entrepreneurial 

intentions in poverty contexts. Hockerts, (2015) indicate that individuals with prior experience of social issues tend to have 

higher social entrepreneurial intentions. This effect is mediated by the four variables suggested by Mair and Noboa (2006). 

Ajzen’s Theory of Planned Behaviour and Social Entrepreneurial Intentions was employed in the study. The study 

recommends that future research efforts should provide a more fine-grained understanding of the different subtypes of S-ENT 

and their respective antecedents. 

Darmantoa and Sri Pujiartia (2020) conducted their research on developing student’s social entrepreneurial intention. 

Analysis of data was done using structural equation modelling (SEM) using AMOS v 21. The research sample consisted of 125 

students who have some social experience and entrepreneurship from various universities in Semarang. The results show that 

emotional intelligence, social activities, previous entrepreneurial experience were significantly and positively associated with 

social entrepreneurial, self-efficacy and social entrepreneurial intention. Social cognitive theory, theory of planned behaviour 

approach and career development theory was applied to the study. It is recommended that a similar study can be done in a 

different context especially, a developing nation. 

Ching, et, al (2017) used multiple regression analysis to determine causal relationship between the variables (social 

entrepreneurial intentions, personality traits, creativity, and social capital). The results revealed that openness negatively 

predicted social entrepreneurial intentions, whereas originality positively predicted social entrepreneurial intentions. However, 

no direct association was found between social capital and social entrepreneurial intentions. The study proposed for future 

studies to analyse how narrow personality traits affect social entrepreneurship and explore whether social capital can act as a 

mediator or moderator of the relationship between personality traits and social entrepreneurial intentions. Asma, et al. (2019) 

found that prior experience tends to have greater social entrepreneurial intent, empathy, self‐efficacy, and moral obligation that 

have positive and significant impact on entrepreneurial intent. On the other hand, perceived social support puts negative impact 

on entrepreneurial intention. Business schools and policymakers can take advantage of this study. Future studies can increase 

the sample size and can add the variables of belief to study the entrepreneurial intention. 

Cavazos-Arroyo, Puente-Díaz and Agarwal, (2016) conducted an examination of certain antecedents of social 

entrepreneurial intentions among Mexico residents. Results indicated the positive influence of social values on social 
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innovation orientation, while taking into account the influence of financial interests. Social innovation orientation, an attitude 

toward social entrepreneurship, entrepreneurial self-efficacy and subjective norms were identified as positive predictors of 

social entrepreneurial intentions. The Theory of Planned Behaviour was used. Shahverdia, Ismailb and Qureshic. (2018) 

considered the effect of perceived barriers on social entrepreneurship intention in Malaysian universities. The findings of this 

study showed that overall students consider the lack of competency, lack of self-confidence and lack of resources were the 

barriers that affect social entrepreneurial intentions. Results also indicated that the social entrepreneurial education moderated 

the relationship between the perceived barriers and social entrepreneurial intentions of the students 

Brock & Steiner, (2009) used the Content analysis approach to study the challenges and best practices associated with 

social entrepreneurship. The study findings indicate that faculty employed various pedagogical approaches which included 

service learning; innovation; opportunity recognition; resource acquisition; social impact measurement; devising business 

models in line with social entrepreneurship and enterprise sustainability. Teaching innovativeness was the most significant 

challenge. The study contributes to the knowledge that pedagogy is an essential element for imparting knowledge for social 

entrepreneurship which enlightens the students about areas they may not have encountered in personal experiences. Politis, et 

al, (2016) employed the quantitative method to investigate social entrepreneurial intentions formation among South-East 

European postgraduate students. A web-based survey using 700 self-administered online questionnaires (Google forms) was 

conducted and the sample population consisted of postgraduates from two Colleges located in Greece, South-East Europe. 

Each respondent received an invitation to participate in the survey via email and the response rate was 16.4%. The study’s key 

finding is that the chosen theory (Ajzen’s theory of planned behaviour (TPB), can predict social and commercial 

entrepreneurial intentions (EIs). Furthermore, the personality trait theory was totally rejected because it failed to predict both 

kinds of intentions. Another key finding is that tensions in mission focus seem to be present in the early shaped intentions of 

potential social entrepreneurs. Ajzen’s theory of planned behaviour (TPB) and the personality trait theory. The focal population 

sample was postgraduate students only.  Future research should also include undergraduates. Another possible future research 

would be to examine the indirect effects of all the factors that were researched in the study to (S)EIs. Moreover, researchers 

may explore other factors that directly and/or indirectly affect (S)EIs. 

Roberts, (2013) investigated the role of experience on social entrepreneurs. The study revealed that individuals with 

previous experience in entrepreneurship had higher social performance. The findings were found consistent over wider 

population groups. Xiaohong, (2012) undertook a study to devise constructs related to entrepreneurial intentions towards 

venture creation. The study found that previous experience in personal and cultural matters contributed to entrepreneurial 

intention. Prior experience or involvement in social networks were important to potential entrepreneurs if they could relate 

such experience to the current opportunities. The study contributes to the understanding that prior experience helps to identify 

and assign resources for entrepreneurial purposes. 

In South Africa, (Urban & Kujinga, 2017) studied social entrepreneurship among high education students. The 

methodological survey based approach was used among 193 students who answered closed-ended questionnaires. The study 

affirms that the desire to pursue social entrepreneurship ventures is positively correlated with individual perceptions, 

desirability and feasibility. The study further suggests that skill-building activities should be targeted at this antecedent of 

social entrepreneurship intention in order to motivate students. 

In a study of five countries, Kedmenec, Rebernik and Tominc, (2015) researched on social entrepreneurship education 

and its association with perceived desirability and feasibility of social entrepreneurship among business students from Austria, 

Bosnia and Herzegovina, Croatia, Slovenia and The Former Yugoslav Republic (FYR) of Macedonia. The sample included 

512 soon-to-graduate business students. The results indicate a statistically significant positive association between the “know 

what” component of social entrepreneurship education and both the desirability and the feasibility of social entrepreneurship. 

Experience in prosocial behaviour has a statistically significant positive association with both the desirability and the feasibility 

of social entrepreneurship. The theory of entrepreneurial event and the theory of planned behaviour. The researchers propose 

that future research should report on the effectiveness of the used teaching methods so as to facilitate the replication of those 

which prove to be successful. In order to address causality, future research should apply pre-test– post-test design. 

 

III. THEORETICAL LITERATURE REVIEW 
 

Ajzen’s (1991) Theory of Planned Behaviour 

The TPB is a widely used behavioural model in predicting human behaviour. It was developed in 1991 as an extension 

of the Theory of Reasoned Action (TRA) by Icek Ajzen (Ajzen & Fishbein, 1980; Fishbein & Ajzen, 1975). The extension was 

due to the revelation that behaviour cannot be fully controlled and is nonvoluntary. As a result, perceived behavioural control 

was added to the model and with this addition, the TRA was renamed TBP (Arafat and Mohamed Ibrahim, 2018). The TPB is a 

psychology theory that is adapted and applied in various fields due to its wider and extensive applicability (Iakovleva and 
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Kolvereid 2009; Krueger 1993; Krueger and Carsrud 1993; Fink 2013). Krueger et al. (2000) postulate that the attractiveness 

of the TPB is based on the premise that it can be changed and adapted in harmony with the specific field of a study.  

The TBP proposes that human action is guided by three considerations namely behavioural beliefs, normative beliefs 

and control beliefs (Arafat and Mohamed Ibrahim, 2018; Ajzen, 1991). Behavioural beliefs result in attitude toward behaviour, 

normative beliefs give rise to subjective norms and control beliefs produces perceived behavioural control. In view of the 

above, the TPB predicts an individual's intention to engage in a behaviour and proposes that individual behaviour is determined 

by behaviour intentions. As illustrated in Figure 3.1 below, Ajzen (1991) suggests that behaviour intentions are a function of 

three determinants:  

1. Personal attitudes toward behaviour: This refers to the degree to which a person has positive or negative feelings of 

the behaviour of interest.  

2. Subjective norms: This refers to an individual’s perception of the social environment or the influence of social 

environment on an individual’s behaviour. 

3. Perceived behavioural control: This refers to the degree to which individuals think they are capable of controlling their 

behaviour. 

 

Prior Entrepreneurial Exposure and Prior Experience in Social Enterprises  

Prior entrepreneurial exposure and prior experience with social enterprises predict social entrepreneurial intention 

(Autio et al., 2001; Mueller, Zapkau and Schwens, 2014; Zapkau et al., 2015). Prior entrepreneurial exposure constitutes direct 

entrepreneurial experience and entrepreneurial role model experience. Firstly, individuals gain entrepreneurial experience 

through: working in a small or newly formed enterprise (Kautonen, Luoto, & Tornikoski, 2010) or establishing their own 

business. Both alternatives denote an individual’s active engagement in entrepreneurial role. Secondly, individuals gain 

entrepreneurial role model experience by learning from models such as  parents, colleagues, or friends who previously started a 

business (Bosma et al., 2012).  Prior experience in social enterprises signifies prior experience with social problems or the 

involvement of students in social activities, as a member or officer of social organization. An individual’s experience or 

involvement in working with social enterprises exposes him or her to diverse social problems (Hockerts, 2017; Mulyaningsih 

and Veland, 2017). Exposure to different problems or working in social enterprises ultimately leads to increased prior 

experience in social problems/prior experience in social enterprises. 

This research is innovative as it includes prior entrepreneurial exposure (PEE) and prior experience in social 

enterprises (PE) as antecedents of SEI. Besides, there is limited research on PEE and PE as antecedents of SEI.  

 

IV. RESEARCH METHODOLOGY 
 

Research Design 

The mixed research method was employed to obtain quantitative and qualitative data. This was used obtain greater 

knowledge and understanding in a triangulated manner. This further made the findings more rigorous by converging the 

perceptions and behaviors of the respondents (qualitative) and objective facts using statistical computations (quantitative) This 

was sufficient to correlate to establish configurations generalizations based on the analysis of data (Williams, 2021). The 

approach has also been widely used by earlier researchers on social entrepreneurship. In line with (Creswell, 2014), mixed 

methods enabled the use of a questionnaire combining structured and semi-structured questions. 

 

Population of the Study 

The study targeted female public and private university students. The number was estimated at 20,000 female students 

graduating from Zambian universities (The State of Higher Education in Zambia 2020 Report). The focus was on graduating 

students who had experienced full university life and capable of or undertaking entrepreneurial activities. 

 

Sample and Sampling Procedure 

The sample size was 500 calculated using Rao Soft sample calculator with margin of error at 5%; confidence level at 

95%; and response distribution of 50% (Raosoft, 2021). Probabilistic simple random sampling technique was used to select 

female students who had either undertaken courses in entrepreneurship or been involved in actual entrepreneurship/social 

entrepreneurship activities. 

 

Data Collection 

Primary data from the sampled female university graduates was collected by an adapted 5-point Likert scale 

Questionnaire (Entrepreneurial Intentions Questionnaire by Liñán and Chen, 2009). The questionnaire was structured to collect 

data on the predictors of Social Entrepreneurial (EI, that is ATSE, SN, PBC, PEE and PE).s 
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Data Analysis 

Data analysis involved descriptive and inferential statistics. Data analysis was according to the table 1 below. 

 

Table 1: Data Analysis Matrix 

Objective Format of questions Method of analysis 

Examine the relationship between PA toward SE and SEI 

among female student graduates in Lusaka. 

 5 point Likert-scale 

questions 

 Descriptive and 

inferential statistics 

To investigate the influence of subjective norm on social 

entrepreneurial intention among female student graduates in 

Lusaka. 

 5 point Likert-scale 

questions 

 Descriptive and 

inferential statistics  

 Thematic analysis 

To assess the relationship between perceived behavioural 

control and social entrepreneurial intention among female 

student graduates in Lusaka. 

 5 point Likert-scale 

questions 

 Descriptive and 

inferential statistics  

To determine the association between prior entrepreneurial 

exposure and social entrepreneurial intentions among female 

student graduates in Lusaka. 

 5 point Likert-scale 

questions 

 Descriptive and 

inferential statistics 

To explore the relationship between prior experience in social 

enterprises and social entrepreneurial intention among female 

student graduates in Lusaka. 

 5 point Likert-scale 

questions 

 Descriptive and 

inferential statistics 

Statistical significance was determined at 95% confidence level (p-value 0.05) 

 

V. RESEARCH RESULTS AND ANALYSIS 
 

Descriptive Statistics 

1.1 Personal Attitude Toward Social Enterprise and Social Entrepreneurial Intention 

 

Table 2: Personal Attitude toward Social Enterprise 

 

The means concerning the relationship between personal attitude toward social enterprise and social entrepreneurial 

intention among female student graduates in Lusaka are given in table 1. The study found that respondents were most likely to 

desire to contribute to wealth creating and social benefits for all (mean 4.42); believed that social entrepreneurs are also job 

creators (mean 4.40) and that if they had the opportunity and resources, were likely to start a social entrepreneurship firm 

(mean 3.87). The female student graduates would gladly take up social entrepreneurship as a career (mean 3.81). By a mean of 

3.80, the female student graduates affirmed that being a social entrepreneur would bring great satisfactions for them and that 

being a social entrepreneur implies more advantages than disadvantages to them (mean 3.79). A mean of 4.015 indicates that 

the female university graduates in the study had a personal attitude towards social entrepreneurship that made them likely to 

engage in social entrepreneurship. This indicates a positive social entrepreneurship intention. 

 

Personal Attitude Statements Mean 

Social entrepreneurs are also job creators. 4.40 

I would gladly take up social entrepreneurship as a career. 3.81 

I want to contribute to wealth creating and social benefits for all 4.42 

Having opportunity and resources, I'd start a social entrepreneurship  3.87 

Being a social entrepreneur would bring great satisfactions for me. 3.80 

Being a social entrepreneur has more advantages than disadvantages 3.79 

Personal attitude towards social entrepreneurship 4.015 
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1.2 Influence of Subjective Norm on Social Entrepreneurial Intention 

 

Table 3: Influence of Subjective Norm on Social Entrepreneurial Intention 

Subjective Norm Statements Mean 

Best friends think I can successfully run social entrepreneurship firm in the future. 3.57 

Members of my community think I can create a social entrepreneurship firm 3.38 

My fellow university graduates believe I can run a successful social enterprise 3.31 

My closest family thinks I should create a social entrepreneurship firm in future. 3.08 

My university faculty identify my social entrepreneurship abilities 2.77 

Subjective Norm on Social Entrepreneurial Intention 3.22 

 

Table 3 shows mean responses regarding the influence of subjective norm on social entrepreneurial intention among 

female student graduates in Lusaka. The female student graduates in Lusaka perceived that their best friends thought they were 

likely to successfully run a social entrepreneurship enterprise in the future (mean 3.57). Community members were not sure if 

the female student graduates in Lusaka would create successful social entrepreneurship firms (mean 3.38). Fellow university 

graduates were not sure if the female students would run successful social enterprises (mean 3.31). The female student 

graduates in Lusaka were not sure if their closest family thought they should create social entrepreneurship firms in future 

(mean 3.08). They were not sure if the university faculty identified their social entrepreneurship abilities (mean 2.77). By a 

mean of 3.22 on subjective norm, it is concluded that female student graduates in Lusaka were indifferent regarding whether 

other people believed that they could successfully run social enterprises. 

 

1.3 Relationship Between Perceived Behavioural Control and Social Entrepreneurial  

 

Table 4: Relationship between Perceived Behavioural Control and Social Entrepreneurial 

Perceived Behavioural Control Statements Mean 

To start a social entrepreneurship firm and keep it working would be easy for me 3.18 

I can successfully handle the creation process of a new firm 3.52 

I know the necessary practical details to start a social entrepreneurship firm 3.07 

It would be easy for me to develop a social idea into a real business enterprise 3.44 

If I tried to start a social entrepreneurship firm, I would highly succeed 3.82 

Perceived Behavioural Control 3.406 

 

In table 4, the computed means for the relationship between perceived behavioural control and social entrepreneurial 

intention among female student graduates in Lusaka are presented. If the female graduates tried to start social entrepreneurship 

firms, they would have a high probability of succeeding (mean 3.82); were likely to successfully create new firms (mean 3.52) 

and develop social ideas into real enterprises (mean 3.44). However, they were indifferent regarding starting social enterprises 

and keep them working (mean 3.18) or whether they knew the necessary practical details for starting social entrepreneurship 

firms (mean 3.07). By a mean of 3.406 respondents were not sure of their success in their social entrepreneurial as female 

university graduates. 
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1.4 Association Between Prior Entrepreneurial Exposure And Social Entrepreneurial  

 

Table 5: Association between Prior Entrepreneurial Exposure and Social Entrepreneurial 

Prior Entrepreneurial Exposure Statements  Mean 

I have observed the challenges and benefits of running a business enterprise 3.96 

I have friends who are running successful business enterprises 3.94 

I have observed how entrepreneurs start and run a successful business 3.82 

I have role models who inspire me towards social entrepreneurship 3.76 

I have former university graduates running successful business enterprises 3.60 

I have relatives who are owners of successful enterprises 3.47 

Prior Entrepreneurial Exposure 3.758 

 

Table 5 shows the means concerning the association between prior entrepreneurial exposure and social entrepreneurial 

intentions among female student graduates in Lusaka. The female graduate students recognised the challenges and benefits of 

running a business enterprise (mean 3.96) and had friends who were running successful business enterprises (mean 3.94). The 

female university graduates observed how entrepreneurs start and run successful businesses (mean 3.82) and had role models in 

social entrepreneurship (mean 3.76). The respondents had former university graduates and relatives running successful 

business enterprises (mean 3.60 and 3.47, respectively). Female university graduates in the study had significant prior 

entrepreneurial exposure (mean 3.758). 

 

1.5 Prior Experience in Social Enterprises and Social Entrepreneurial  

 

Table 1: Relationship between Prior Experience in Social Enterprises and Social Entrepreneurial Intention 

Prior Experience Statements Mean 

I have some experience working with Social problems in the community 3.27 

I have obtained knowledge and skills to run a social entrepreneurship firm 3.05 

I have volunteered or otherwise worked with Social Organizations 2.95 

I practiced social entrepreneurship skills during my university years 2.74 

I have been employed in a firm with a social entrepreneurship dimension 2.66 

Prior experience 2.934 

 

Table 6 presents the descriptive statistics concerning the relationship between prior experience in social enterprises 

and social entrepreneurial intention among female student graduates in Lusaka. The female student graduates in Lusaka either 

had prior experience or not (mean 2.93 on prior experience items). Some respondents had experience working with social 

problems in the community while others did not (mean 3.27). Some respondents had obtained adequate knowledge and skills to 

run a social entrepreneurship firm, while some did not (mean 3.05). Some respondents had volunteered or otherwise worked 

with Social Organizations while others had not (mean 2.95). Some respondents had practiced social entrepreneurship skills 

during their university years while others had not (mean 2.74). Some respondents had been employed in a firm with a 

social entrepreneurship dimension, while others had not (mean 2.66). 

 

Inferential Statistical Analysis 

Using hierarchical multiple regression four models were created. The initial model of independent variables PA and 

SN was created, adding one at a time to the initial model. The entire model was built on the variables of PA, SN, PBC, PEE 

and PE. The model was developed according to table 5. 
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Table 7: Model Summary 

 
Table 7 is the model summary based on the hierarchical multiple regression model. There were three models 

developed for analysis. In model 1, the R2 of 0.317 gives an indication that SN and PA jointly accounted for  31.7% of the 

variance in Social Entrepreneurship Intention among female Zambian university graduates of Lusaka. By the addition of PBC 

(Model 2) the R2 value increased to 0.338, or 33.8% variance in SEI. When PEE was added in Model 3, the R2 increased to 

0.360 or 36% of variance in SEI. When the final variable of PE was added, the R2 was 0.420 or 42% variance in SEI. All 

models were statistically significant with p-values of 0.000, <0.05. This is interpreted to mean that the addition of a variable 

statistically significantly increased variance in SEI. Thus the data was good enough for analysis of variance (ANOVA). 

 

Table 8: Analysis of Variance 

 
Table 8 shows that all the four models had p-values <.05, therefore statistically significant at predicting SEI among 

female Zambian university graduates of Lusaka. 

 

VI. SUMMARY, CONCLUSIONS AND RECOMMENDATIONS 
 

Summary of Findings 

The study found that a combination of all the variables of SN, PA, PBC, SEI, PEE and PE contributed up to 42% of 

variance in SEI. Each model was statistically significant with p-values of 0.000, <0.05. The study demonstrates that female 

university graduates have confidence to run the social entrepreneurship for the benefit of all both as careers and profitable 

sources of income while social benefiting local communities as employers and solving social problems. The study affirms the 
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notion that women are more likely to take up social entrepreneurship as a way of bridging the gap in the male dominated 

economic enterprises spheres and meet the SDGs. The attitude of female university graduates at predicting social 

entrepreneurial intention is strongly influenced by the opinions of family members and friends. This aspect of subjective norm 

demonstrates that closest family ties were more significant than university faculty and community members. PBC was not 

independently significant at predicting entrepreneurial intention as the respondents were not sure of whether they would 

successful know how to start and run the enterprises. Although the respondents had adequate PEE with a positive relationship 

to entrepreneurial intention, their actual PE was lower but considered a positive determinant of entrepreneurial intention.  

 

Conclusions 

The study reveals significantly that female university graduates present themselves in a position to start and run social 

enterprises if they have a positive attitude, supported by family and friends; acquired relevant knowledge to start and run social 

enterprises; and utilize the knowledge, skills and experience from their previous entrepreneurship endeavours. The study is in 

agreement with Ajzen’s theory of planned behaviour (TPB). The study contributes to the emerging field of study to 

demonstrate that social entrepreneurship is positively being adopted in Zambia.    

  

Recommendations 

i. The Ministry of Small and Medium Enterprises can adopt a policy to inspire and support graduating university 

students to identify social problems they can solve within their communities. 

ii. Entrepreneurship associations need to have a platform for social entrepreneurs to share skills and knowledge so as to 

develop a network of practitioners who can both motivate and provide apprenticeship to upcoming social 

entrepreneurs. This would also provide a hoard of knowledge and information.  

iii. Universities need to include practical aspects that would provide hands-on experience to the students. This can be in 

form of internship programmes at social enterprises. 

iv. Future studies would consider each of the variables (PA, SN, PBC, PEE and PE) independently to establish how they 

individually impact social entrepreneurship, considering wider samples. 
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